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This report has been prepared by SVA Consulting
Social Ventures Australia (SVA) is a not-for-profit 
organisation that works with innovative partners to invest 
in social change. SVA Consulting focuses solely on social 
impact and work with our clients and partners to increase 
their capacity to create positive change. Thanks to almost 
20 years of working with not-for-profits, corporations, 
government and funders, we have developed a deep 
understanding of the sector and ‘what works’. 

Our team is passionate about what they do and use their 
diverse experience to work together to solve society’s most 
pressing challenges. 

For more information please visit our website at  
www.socialventures.com.au/consulting or contact us at 
consulting@socialventures.com.au

About this report
The Community Engagement Report was commissioned 
by Google Australia to understand how the partnerships 
and diverse initiatives supported by Google are making 
a difference for Australian small businesses, not-for-
profits and communities. For this report, SVA engaged 
with many organisations that have worked with Google 
in 2020, and reviewed and analysed the investments and 
initiatives. The findings and stories presented in the report 
have been grouped under five themes which collectively 
provide an insight into how Google has leveraged its unique 
capabilities and focused its resources to help Australians 
succeed in a digital world.
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Summary Report

The COVID-19 pandemic that hit in 2020 has driven 
innovation and resulted in changes overnight in how 
governments, business, not-for-profits, communities and 
families approach each day. This period has highlighted 
that the future of life and work will be underpinned by 
technology, and emphasised the critical need to develop the 
skills in Australia to realise this technology-enabled future.

It has also become clear that digital technology is key to 
helping improve the lives and wellbeing of all Australians. 
Digital technology can enhance all aspects of people’s 
lives, from better paying and more secure jobs, to more 
connected and resilient communities. 

Helping Aussies succeed  
in a digital world 
People around Australia – whether they are students, 
businesses, not-for-profits, educators, researchers or 
content creators – turn to Google tools for everyday tasks. 

Pillar 1. Equip more 
Australians with  
digital skills 

Ensure all 
Australians have the 
skills they need to 
succeed in a digital 
world. This includes 
building the capacity 
of educators 
to teach STEM 
subjects in schools, 
building awareness 
and creating 
opportunities 
for students to 
pursue careers in 
technology, and 
enhancing digital 
literacy and skills 
of small business 
owners, job seekers 
and parents. 

Pillar 2. Enable 
more resilient 
home-grown 
businesses and 
organisations

Support 
organisations 
through crises 
and strengthen 
their capacity 
to recover. This 
includes providing 
emergency 
funds and other 
practical supports 
to impacted 
organisations and 
sectors, and helping 
to future-proof 
their operations 
by helping them 
explore alternative 
business and 
operating models.

Pillar 3. Back 
innovative ideas 
and cutting-edge 
technologies

Empower 
organisations 
to explore the 
possibilities 
that technology 
represents by 
funding innovative 
ideas, supporting 
research and 
development of 
local talent, and 
supporting the 
adoption of new 
technologies 
by Australian 
businesses and 
organisations.

Pillar 4. Elevate 
authoritative 
information

Help surface 
authoritative 
information 
and combat 
misinformation to 
build public trust 
and give people 
confidence in 
making informed 
decisions about 
all aspects of 
their lives. This 
includes helping 
Australians find 
critical and reliable 
information during 
elections, natural 
or other disasters, 
and unprecedented 
events such as the 
COVID-19 pandemic.

Pillar 5. Support 
causes important to 
Australians

Create a world that 
works for everyone 
by contributing 
time, money and 
volunteer hours to 
not-for-profits and 
causes that are 
making a positive 
impact. This 
includes supporting 
our local staff to 
engage with and 
contribute their 
capabilities and 
resources to issues 
they are passionate 
about.

Figure 1: Google Australia community impact pillars

Google Search and Maps, advertising and productivity 
platforms help many organisations achieve their goals. 

Along with developing new technologies, Google also 
invests in a range of initiatives that benefit the communities 
it operates in. Through its philanthropic arm Google.org 
and other community support initiatives, Google Australia 
provides funding, expertise, and access to its products and 
technology to community and social causes. Whilst the 
initiatives that Google supports are diverse and engage with 
many sectors and issue areas, the overarching purpose is 
to help prepare Australians for the opportunities of today – 
and tomorrow. 

To deliver on this purpose, Google Australia’s approach is 
centred around five community impact pillars (Figure 1). 
This report documents how Google Australia works with 
local communities and the not-for-profit (NFP) sector, and 
the impact of these initiatives during 2020 across each pillar.
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Equip more Australians with digital skills 

Back innovative ideas and 
cutting-edge technologies

Elevate authoritative information

Highlights 2020

Enable more resilient home-grown 
businesses and organisations

Support causes important to Australians

Education for our educators in 
computer science
$350,000 worth of Educator PD Grants 
awarded in 2020 to 23 organisations 
which delivered training to more than 
5,500 teachers to enhance their ability to 
teach computer science (CS)

Innovation within newsrooms
145 regional publishers participated 
in Google News Lab pilot, an initiative 
aimed at building digital skills and 
capacity, and researching and testing of 
new small-scale digital publishing models

Supporting SMEs, NFPs and the Australian 
Government to reach more Australians
$60 million in free advertising provided 
to SMEs, NFPs and the Australian 
Government generating a minimum of 
$325 million of economic value 

Supporting bushfires management
Developed SOS Alerts for all states 
impacted by the bushfires to communicate 
localised warning messages and bushfire 
advice to Australians

Committed funding to social causes
$6.5 million contributed to Australian NFPs  
during 2020, in addition to funds distributed 
through annual grants, sponsorship and  
program funding

Support for SME owners affected  
by COVID-19
$350,000 grant to Many Rivers to support 
businesses impacted by COVID-19. 
Ninety-two business owners (53% female) 
received funds and in-depth business 
coaching, and approx. 2,900 supported 
through the helpline

Growing the largest social  
services directory
$275,000 in additional funding provided 
to Ask Izzy (Infoxchange) in 2020 to 
support people affected by bushfires and 
needing urgent support due to COVID-19

Support for artists affected by COVID-19
Over $300,000 donated to Support Act 
and APRA AMCOS Sustainability Fund 
supporting artists, songwriters, and 
composers out of work due to COVID-19

Supporting diversity
Established $350,000 YouTube 
scholarship to support three students 
from diverse backgrounds to study at the 
National Institute of Dramatic Art (NIDA)

Encouraged STEM careers
Over 2,250 students supported to 
participate in FIRST Robotics Australia 
programs since 2016

Innovation within arts & culture sector
Supported delivery of the fist-ever virtual 
Biennale of Sydney – NIRIN, reaching 4.8 
million people through online content

Supporting online safety education to 
empower parents and children
$1.5 million grant provided to the 
Alannah and Madeline Foundation 
towards the development of the eSmart 
Media Literacy Lab – a media literacy 
education program

AI for Social Good
$3.37 million invested into projects that 
use Artificial Intelligence (AI) technology 
to address critical social issues including 
development of a national suicide 
monitoring system powered by AI

Supporting fact-checking for journalists
$1.5 million invested into the COVID-19 
Vaccine Media Hub to combat 
misinformation about COVID-19 vaccines
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By 2025, as many as 149 million new digital technology 
jobs are expected to be created worldwide.1 It is also 
expected that computer literacy will become a non-
negotiable requirement for 90% of roles by 2023, including 
in occupations as diverse as carpentry, plumbing and law.2   

Google has both a vested interest and the capabilities to 
help nurture and develop a pipeline of local talent that can 
take up those new tech roles, and support people to acquire 
the skills they need to succeed in an increasingly digital 
world. Working from a position that equity of access and 
diversity are critical to creating a thriving and representative 
tech sector for everyone, Google targets its support to 
people and communities traditionally underrepresented in 
those fields. 

The following are areas that Google prioritised during 2020 
that describe its approach to delivering impact in this area 
for teachers, students and communities.

Computer Science (CS) 
education at schools
Investing in professional development 
and resources for teachers

Schools play a critical role in ensuring that young people 
develop computational skills, problem-solving skills, coding 
and a good understanding of STEM subjects. 

Teachers can have an enormous impact on building 
students’ confidence and skills, and can be instrumental 
in helping them see themselves in tech-driven industries 
and careers. This is why Google supports a range of 
professional development programs for educators and 
the development of computer science teaching resources. 
Reaching hundreds of teachers annually, these programs 
and tools have helped enhance teaching and learning 
experiences in schools across Australia.

The funds are directed to schools to address the equity 
gaps and improve access to quality CS education. The 
educational resources, such as CS Unplugged and CS First, 
are also made available for free for all schools and teachers 
to access and have been utilised by many educators as 
effective remote learning resources.

STEM careers
Promoting career pathways and diversity in 
digital tech roles for young people

STEM jobs are growing 1.9 times faster than other jobs, yet 
enrolments in STEM degrees and courses are growing much 
more slowly, or even declining, for women and minorities.3

To this end, Google supports a range of activities that aim 
to attract and support young people from traditionally 
underrepresented cohorts – such as women, Aboriginal and 
Torres Strait Islander students, and regional and remote 
students – to pursue their interest in technology. 

This includes funding for the First Robotics Australia 
program through which Google supports students from 
regional and remote schools to take part in Australia’s 
largest robotics competition; the Superstars of STEM 
program to challenge gender stereotypes about careers in 
technology and increase visibility of women in STEM; and 
regular school visits by Google staff.

Google also sponsors the Victorian Indigenous Engineering 
Winter School (VIEWS), the Indigenous Australian 
Engineering School (IAES), Indigitek and the Clontarf 
Foundation, which help provide opportunities for Aboriginal 
and Torres Strait Islander students to connect with other 
people passionate about STEM.

Digital upskilling
Support digital upskilling of job seekers 
and small business 

People need to be digitally literate and have the digital skills 
to effectively participate in society and to realise available 
economic opportunities. However, research from Deloitte 
Access Economics reveals that there is a digital skills gap in 
Australia, especially amongst small business owners.4

Through the Grow with Google program, small business 
owners can access free resources and digital skills training. 
In 2020, more than 32,000 people accessed online training 
and a further 670 business owners attended the in-person 
training workshops.

Community Impact #1

Equip more Australians with digital skills
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CASE STUDY 
Alannah & Madeline Foundation
Currently about half of Gen Z Australians use social 
media as their main source of news. The way they 
engage with news and information media is constantly 
evolving, and there is a growing need to ensure they have 
the knowledge and skills to adapt and thrive. Google.org 
provided a $1.5 million grant to the Alannah & Madeline 
Foundation (AMF) to work with leading experts and 
educators to develop the eSmart Media Literacy Lab, a 
first-of-its-kind resource for school students that equips 
them with the critical thinking skills needed to effectively 
navigate and thrive in their relationship with media in 
the digital environment. In addition to funding, Google.
org has provided the AMF with ongoing in-kind support 
to nurture the eSmart Media Literacy Lab concept. The 
Lab was launched in July 2020 and by the end of the year 
already attracted registrations from over 500 schools and 
other educational providers.

“With the ongoing oversight of a leading 
Advisory Group of Australian academics and 
media, journalism, education and youth voice 
experts, the Alannah & Madeline Foundation 
adopts an inclusive children’s rights-based 
approach to media literacy education. Our 
eSmart Media Literacy Lab was designed 
with young people, for young people. It can be 
taught across most secondary subject areas 
– from the sciences to humanities – helping 
teachers to enhance students’ agency in the 
digital environment and strengthen their critical 
thinking abilities.”  

Ariana Kurzeme, Head of Program Design, Innovation 
and Advocacy, Alannah & Madeline Foundation.

eSmart Media Literacy Lab learning module

To support people from marginalised communities to 
improve their digital skills, Google.org provided funds 
to initially develop, and in 2020, expand, the range of 
courses available through the Digital Springboard program. 
The program helps improve digital confidence, support 
transitions to work and career growth through courses that 
build job readiness skills, as well as more in-depth topics 
like social media strategy and an introduction to coding. 
Since 2018, the program has reached more than 10,000 
people across Australia.

Online Safety
Digital skills for parents and children  
to stay safe online

Parents have always been concerned for digital safety of 
their families, and with online learning becoming a norm 
during 2020, these concerns have been heightened.

Google believes that education is key to helping children 
stay safe online. To this end, in 2020 Google continued to 
collaborate with a range of organisations to develop and 
deliver resources and programs for school-aged children 
that address cyberbullying, online safety and media literacy.

Google’s own platforms have inbuilt security features that 
block potentially harmful material from being accessed by 
children, and Google Safety Centre also allows parents to 
customise access options to help them proactively manage 
their family’s safety online.

“[In Australia], Online teaching is patchy, delayed 
and inconsistent. It seems to me teachers and 
schools are reluctant to make this transition in 
a productive way. Teachers are unlikely to have 
formal training in digital teaching and they're 
unlikely to get professional development in it.” 

Research fellow, education program at the CIS,  
Glenn Fahey
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COVID‐19, lockdowns and border closures have had a 
significant, and pervasive impact on Australia’s economic 
performance in 2020. Millions of people lost jobs or were 
stood down, and a significant number of businesses, as well 
as entire industries, were forced to close.5

Recognising the need for rapid action, as well as the 
sustained effort required to rebuild, Google responded by 
extending free access to many of its products and offered 
emergency funds and other support to sectors impacted by 
the crisis. In addition, Google provided more than $60 million 
in free advertising to NFPs, SMEs and the government to aid 
in response and recovery efforts which is estimated to have 
generated a minimum of $325 million of economic value.6 
The following are select examples that illustrate the sectors 
that Google directed support to during 2020 and the impact 
of that support.

Small to medium enterprise  
(SME) support
Economic assistance to Australian small 
businesses and enterprises

COVID-19 put enormous pressure on many organisations as 
they tried to survive and adjust to the new way of working. 
To lessen the immediate impacts of the crisis, Google set up 
a range of emergency relief supports. 
The COVID-19 Rapid Response and Recovery Program funded 
by Google.org was designed to provide urgent support to 
small business owners. Through the program over 2,900 
small business owners, many of them female or Aboriginal 
and Torres Strait Islander, received funds and business 
coaching from Many Rivers, a non-profit  organisation that 
provides microenterprise development and community 
economic development support. Many Rivers helped these 
organisations make necessary changes to their strategy and 
operating models to set their business up for success.

A global Journalism Emergency Relief Fund was also 
established to support small and medium-sized news 
businesses producing original news for local communities. 
The funding was provided to 96 publications across Australia.

Not-for-profit (NFP) sector support

Helping not-for-profit organisations be more 
effective in delivering on their missions

Not-for-profit organisations play a critical role in our society 
by supporting people and causes to make a positive social 

Community Impact #2

Enable more resilient home-grown 
businesses and organisations

impact. To help them deliver on their mission, non-profits 
need to raise funds, engage with their communities and 
deliver supports to people and areas that need it most. 

Technology can play a role in helping NFPs to address 
these challenges. Google’s productivity tools, available at 
no cost through the Google for Nonprofits program, had 
a significant impact on not-for-profits who had to pivot 
both their services and operations to be provided remotely. 
These tools have helped NFPs to work more effectively 
as teams, reach more people in need, increase awareness 
of their cause and expand their donor base. In addition, 
as many people in the community were looking for extra 
support during 2020, Google Ad Grants donations helped 
not-for-profits to further raise awareness of their services 
and to connect with new supporters.

Arts & culture sector support
Supporting digital transformation of local arts 
and culture events during COVID-19

The arts and culture community was hit particularly hard 
by COVID-19, as events had to be cancelled or postponed 
for most of 2020. Google partnered with the creative 
community to help find innovative ways to digitise content, 
bring festivals, events and performances online for 
Australians to enjoy, and creators to stay engaged with their 
audiences and earn income. This included supporting local 
cultural partners to transition in-person events to digital 
experiences, including the Australian Book Awards, the 
Tribeca Film Festival and the Biennale of Sydney. 

Google has also collaborated with creators of live 
performances to help them explore and implement ways to 
enable digital versions of existing and new productions, as 
part of its ‘The Show Must Go On’ initiative.

To provide tangible financial support to the artists who 
have lost their income Google donated over $300,000 to 
the Support Act and the APRA AMCOS Sustainability Fund. 
They also facilitated a fundraising concert by Powderfinger, 
exclusively livestreamed on YouTube, which raised nearly 
half a million dollars in donations to the Support Act. 
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CASE STUDY 
Many Rivers
Many Rivers helps people to start and grow their own 
small business. With a specific focus to support female-
run and Indigenous businesses, the key objective for 
Many Rivers is to support people to become financially 
independent. But the economic shock brought about by 
the COVD-19 pandemic has had a devastating impact 
on small businesses and the people that relied on the 
income that they generated.

Many Rivers received a $350,000 grant from Google.org 
to develop resources, distribute the necessary equipment 
and provide tailored supports to businesses impacted by 
the crisis. The funding helped fast track the digitisation 
of Many River’s practical business support to small 
business owners, and supported 2,900 entrepreneurs 
through its helpline and 92 entrepreneurs through the 1:1 
mentoring program. 

“I feel very positive and excited about the future 
of my business because there are so many 
different paths now. I’m now able to employ 
another employee straight after COVID-19. We’re 
looking to grow further, and I’ll be hiring more 
people during 2021.” 

Morgan Schaafsma, Owner of Open Hands Creative

Djunngaal Elders. Image courtesy of Many Rivers.
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CASE STUDY 
Biennale
The Biennale of Sydney is one of the leading 
international contemporary arts events. Established 
in 1973 it has exhibited more than 1,900 national and 
international artists from more than 100 countries. 
The 22nd Biennale of Sydney, launched in 2020, called 
NIRIN presented contemporary art from around the 
globe in an artist and First Nations-led exhibition. 
A week into its 22nd season, Sydney went into a 
lockdown, forcing the exhibition to close its doors.

The Biennale team turned to Google for advice and 
support to turn the exhibition into an online digital 
experience. Google Arts & Culture provided funding 
and invaluable advice to create a 360-degree film 
of the entire exhibition within days of the lockdown 
being announced. Given the funding model of the 
Biennale, they would not have been able to do this so 
expeditiously without Google’s support.

Almost five million people engaged with the Biennale 
content online in 2020. With the focus of the 2020 
Biennale on urgent political concerns, the exhibition 
contained important pieces from First Nations 
artists which highlighted issues such as the Black 
Lives Matter movement. The reach of this content 
was significantly boosted because of the online 
engagement, which has played an important role in 
amplifying First Nations voices not only in Australia, 
but also internationally, and contributing to change on 
these issues.

Technological innovation is occurring at an unprecedented 
speed, enabling faster change and progress. AI is 
increasingly important across all sectors and industries, 
helping organisations to do extraordinary things as well 
as the ordinary things more efficiently and effectively.  
Innovative thinking and approaches will be vital in 
developing and scaling solutions for the digital future. 
Access to Google’s technology and capabilities can 
help accelerate innovation and enable organisations to 
demonstrate and test new ideas. 

The following examples illustrate how Google has been 
working with the arts, culture and media sectors to help 
them evolve their business models in response to changing 
consumer habits and expectations.

Bringing the world’s  
art and culture online
Helping experience art  
and culture in new ways

Art and culture have positive impact on our lives and Art 
and culture have positive impact on our lives and impact our 
happiness, wellbeing and mental health.7 This is why, it is 
critically important that arts and culture are accessible to 
everyone. 

During 2020, when many of us were stuck at home due to 
lockdown and travel restrictions, the only way to engage with 
arts and culture was through digital channels. During the 
year, Google continued to partner with cultural institutions 
and artists around Australia to help digitise and manage 
their collections online, as well as to develop engaging digital 
experiences for their audiences. One of the major initiatives 
during 2020, was working with the 22nd Sydney Biennale to 
deliver their first digital biennale experience.

Community Impact #3

Back innovative ideas and cutting-edge technologies 

“The Biennale of Sydney takes more than two 
years to produce with a team of dedicated 
people. Closing the exhibitions and cancelling 
or postponing a program of more than 600 
events was devastating. But with the enormous 
support of the Google Arts & Culture team, 
we have delivered a virtual exhibition that is 
respectful of artists’ works and conveys the true 
vision of NIRIN—inspiring conversation and 
action through a meaningful arts experience.” 

Jodie Polutele, Head of Communications and 
Community Engagement at the Biennale of Sydney
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Biennale of Sydney 2020.
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CASE STUDY 
Project Kookaburra
The expansion of the internet and changing consumer 
habits over the past two decades have put traditional 
media business models under pressure, which is 
significantly impacting regional publishers. As a result, 
we have seen as many as 100 regional newspapers in 
Australia being forced to close over the last seven years. 
To help regional publishers to shift away from print and 
effectively engage with their audiences online, Google 
provided $150,000 to five small regional publishers 
through Project Kookaburra. The project works with 
media organisations that are seeking to expand into 

digital developing new bespoke business models, 
but which need support to make that transition. This 
support has a tangible impact on the participating 
organisations with many reporting that it helped them to 
better understand their audiences, articulate their own 
strengths and chart a path towards becoming a digital 
publisher. 

“We would have struggled to get this program up 
and running without Google’s support. Google has 
leaned into the issues, they are keen to help, and 
they recognise the importance of journalism.”  

Simon Crerar, Project Manager of 
 Project Kookaburra

Guardian & Tribune Queensland media outlet.

Digital transformation of  
news organisations
Building financial sustainability  
through innovation

The Google News Initiative works with the news and media 
industry to help journalism thrive in the digital age. Google 
has been focused on supporting small to medium sized 
news organisations with cutting edge tools to help them 
better understand and connect with their users, improve 
their products and power their technological infrastructure. 

In 2020, over 250 news organisations and media publishers 
received support through various initiatives funded by 
Google. Initiatives such as the News Lab, News Foundry 
and Data Labs worked with organisations to improve their 
use of data and grow advertising and subscriber revenues. 
Further, through the Google News Initiative Innovation 
Challenge, seven Australian media outlets (Crikey, the 
Community Broadcasting Association of Australia, Women's 
Agenda, Guardian Australia, Mamamia, The Conversation, 
and Australian Community Media) received funds to help 
bring to market or scale their innovative business ideas.

Quality journalism
Enabling diverse sources of 
impactful journalism

Quality news content from diverse media sources is 
critical for our society. To this end, Google invests in the 
development of new skills and capabilities that enable 
newsrooms to create high quality journalism.

In 2020 this included providing funding to the Walkley 
Foundation to deliver digital skills training to journalists 
all over the country, reaching over 4,000 people across 
200 newsrooms. It also involved a partnership with Media 
Diversity Australia to produce a landmark report on diversity 
in Australia’s broadcasting news and provide five scholarships 
to culturally and linguistically diverse student journalists to 
undertake internships in Australian media outlets.
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CASE STUDY 
Eastern Health and Turning Point – 
Deveining a national suicide monitoring 
system powered by AI
Turning Point, Australia’s leading treatment and research 
centre, along with its partners Monash University and the 
Eastern Health Foundation, were awarded $1.2 million as 
part of the Google AI Impact Challenge to fund a three-
year project to develop a national suicide monitoring 
system. This system has the potential to set international 
standards to inform suicide prevention efforts.

The project will use AI methodologies to streamline 
coding and analysis of national ambulance suicide-
related attendance data recorded by paramedics. This 
rich data will provide information on the context and 
pattern of self-harm, as well as related mental health and 
alcohol and drug harms. The value of this information 

hasn’t been harnessed before. This data can then be 
used to inform public health prevention, policy and 
intervention, as well as to identify emerging trends, 
hidden populations and geographical hotspots for 
targeted responses relating to suicide.

“The coaching and support we’ve received 
through the Google AI Impact Challenge has 
been invaluable and amplified our project’s 
overall impact. The interactive sessions we’ve 
had with members of Google’s Emerging 
Tech Design team have allowed us to work 
with international leaders across the fields of 
people-centred AI. Through our shared values, 
we’re committed to using AI for social good.”  

Professor Buntin, AI project lead,  
Monash University

Recognising the growing importance of advanced 
technologies such as AI in helping find solutions to address 
the world’s biggest challenges, Google also supports 
research and development into AI, computer science and 
other related fields, and promotes free access to AI tools, 
research and relevant data sets. The following examples 
highlight some of the key initiatives funded by Google in 
these fields in 2020.

AI for Social Good
Helping others to innovate  
with AI technology

Google believes that AI has enormous potential in 
helping solve complex, real world problems. It will require 
a concerted, collaborative effort across all sectors 
of society to realise the potential of AI in addressing 
serious challenges. Google aspires to make a meaningful 
contribution to this effort through its AI for Social Good 
initiative. The initiative is drawing on the scale of Google’s 
products and services, investment in AI research, and its 
commitment to using and developing AI responsibly. 

As part of this effort in Australia, Google is making tools 
and resources freely available so that anyone can use AI 
technology to solve problems. For example, TensorFlow is an 
end-to end open-source platform for machine learning. The 
platform lets researchers and developers easily experiment, 
build and deploy Machine Learning powered applications. 

Google also provides support to not-for-profits who have 
innovative ideas for how AI can be used to help address 
societal problems. Through the Google.org AI Impact 
Challenge and other grants, Google awarded $3.47 million 
in 2020 towards the development of ideas that utilise  
AI technology.

Research
Engaging with academia and investing in the 
next generation of researchers 

Research can be a critical first step to develop new 
product or businesses, to address unanswered questions 
and solve entrenched problems. Google’s overarching 
philosophy is grounded in the belief that sharing knowledge 
accelerates progress for everyone. A key element of this 
is the publication of scientific research, releasing open-
source code and new data sets. Google also supports and 
participates in the academic research community, which 
includes providing funding for research and support to 
the next generation of researchers through fellowships, 
scholarships, internships and other student opportunities. 

Australian researchers have been recognised through a 
range of awards made available through Google in 2020. 
Six early-career Australian professors were amongst the 
77 individuals selected to take part in the Research Scholar 
Program, which helps to connect and facilitate long-term 
relationships amongst scientists around the world. A 
professor from UTS was an inaugural recipient of the 
TensorFlow Faculty Award to develop educational content 
with TensorFlow 2.0, Google’s open-source machine 
learning platform. And six PhD candidates were selected for 
the PhD Fellowship Program, recognising their exceptional 
and innovative research in areas relevant to computer 
science and related fields.
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CASE STUDY 
Infoxchange Ask Izzy
Ask Izzy – an initiative of Infoxchange – is Australia’s 
largest up-to-date directory of health and welfare 
services, connecting people in need with vital support. 
The service was launched in 2015 using funds received 
as a result of winning the Google.org Impact Challenge. 
Today the service supports millions of searches per 
annum to help people find a hot meal, access family 
violence support services, financial counselling or find 
somewhere safe to sleep for the night.

In 2020, Google supported Infoxchange with a $278,000 
grant to expand its service directory to support people 

experiencing vulnerability because of bushfires and 
COVID-19. During the first two weeks of the COVID-19 
lockdown in March 2020, searches on Ask Izzy increased 
to their highest levels in its five-year history, with record 
levels of searches for emergency relief and Centrelink 
services, and as the pandemic continued, searches for 
mental health and family violence services.

“Google is an outstanding partner - they see 
our success as their success. They were a 
critical first mover in the development of Ask 
Izzy. They took a real chance on us.”   

David Spriggs,  
CEO of Infoxchange

Forty-eight per cent of Australians rely on online news or social 
media as their main source of news, but 64% of Australians 
remain concerned about what is real or fake on the internet.8 
The spread of misinformation erodes public trust in news, 
government, and civic processes, such as elections, which can 
have significant consequences for democracy. 

Google helps elevate authoritative information to ensure 
that people have confidence in, and access to, reliable 
information. The following are select examples that 
illustrate Google’s actions which help surface authoritative 
information and combat misinformation to protect 
Australians in 2020:

COVID-19 pandemic
Elevating authoritative information on the 
COVID-19 pandemic from trustworthy 
government sources

As the impact of COVID-19 started to ripple around the 
globe, Google worked with government authorities to 
surface authoritative information on the pandemic as the 
situation continued evolving throughout 2020. Location 
services and over $60 million in free Google Ads have 
been utilised across Google Search, Maps and YouTube to 
surface SOS Alerts and provide authoritative information 
from health departments around the country about 
the latest COVID-19 restrictions, and direct people to 
trustworthy resources. 

Misinformation
Targeting the spread of misinformation

With the rise of digitisation and the expansion of the 
internet, misinformation is becoming an increasingly 
difficult issue for society to address. The internet and social 
media have made it easy for anyone to share content 
online, regardless of the accuracy or truthfulness of that 
information. In response to this growing issue, Google has 
funded a range of initiatives that support COVID-19 fact-
checking and facilitate access to scientific expertise to help 
media effectively report on and respond to COVID-19 and 
the vaccine-related information needs of their audiences.

2019-2020 bushfire season
Partnering with state governments to help protect 
lives and property from the impact of the 2019-
2020 bushfires

When the bushfires raged across Australia between 
November 2019 and January 2020, Google searches 
for bushfire terms rose by 500% due to people across 
the country looking for authoritative information on the 
unfolding disaster. Google responded quickly by helping 
fire and emergency services to communicate their 
warning messages and bushfire advice to Australians in 
affected areas fast, accurately and at scale. This included 
creating SOS Alerts on Google Search and Maps, and 
using localised notifications to provide advance warning to 
people in fire impacted communities.

Community Impact #4

Elevate authoritative information
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Google SOS Alerts during 2019-2020 bushfires in Australia.
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CASE STUDY 
National Institute of Dramatic Art
Google has established a YouTube Scholarship 
committing $135,000 worth of funds for three creative 
individuals to study at the National Institute of Dramatic 
Art (NIDA). The aim of the scholarship is to help 
bring more diverse participants into the arts world 
by supporting students from backgrounds that have 
historically been underrepresented on screen and stage.

By making NIDA more accessible and increasing 
the diversity of its students, NIDA hopes that 
underrepresented groups will start seeing themselves 
represented in Australian stories.

“Given the size of the YouTube 
scholarship, it makes studying at NIDA 
possible for people that otherwise 
wouldn’t see NIDA as a viable option.” 

Liz Hughes, CEO of NIDA

NIDA students stage and screen showcase.

In an unprecedented year like 2020, not-for-profits have 
come under pressure to respond to urgent human, 
environmental and social challenges. With 67% of charities 
reporting a significant decrease in fundraising, and a drop in 
volunteer activities during 2020, financial support has been 
desperately needed.9

Every year Google provides funds and resources to over 
350 not-for-profit organisations that are addressing 
some of Australia’s most pressing challenges. In 2020, 
Google Australia contributed over $6.5 million to support 

a range of causes including mental health, environmental 
protection and homelessness. In addition to the financial 
contributions, Googlers also contributed more than 
2,500 hours through skilled volunteering, helping many 
organisations get access to the skills and capabilities they 
needed to strengthen their impact and help them grow. 
The projects that Googlers were involved in ranged from 
supporting organisations to address their technology 
challenges, improving online visibility, growing online sales 
or fundraising and transitioning operations online.

Community Impact #5

Support causes important to Australians
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Image courtesy of Ra Eng, Unsplash.

GOOGLE AUSTRALIA COMMUNITY ENGAGEMENT REPORT 15ENDNOTES

http://socialventures.com.au


Endnotes

All links accessed between November 2020 and June 2021.

1. New Zealand Digital Skills Forum (2021), ‘Digital Skills Aotearoa – Digital Skills for Our Digital 
Future’. Available at: https://nztech.org.nz/wp-content/uploads/sites/8/2021/01/Digital-Skills-
Aotearoa-Report-2021_online.pdf
2. FYA (2017), ‘The New Work Order: Ensuring young Australians have the skills to and experience 
for the jobs of the future, not the past’. Available at: https://www.fya.org.au/resource/new-work-
order-research/
3. Careers with STEM (https://careerswithstem.com.au/) 
4. Deloitte Access Economics (October 2017), “Connected Small Businesses 2017”. Available at: https://
www2.deloitte.com/au/en/pages/economics/articles/connected-small-businesses-google.html
5. Bankwest Curtin Economics Centre Research Brief COVID-19 #7, ‘Impact and Response 
of Businesses in Australia to COVID-19’, 7 July 2020. Available at: https://bcec.edu.au/
assets/2020/07/BCEC-COVID19-Brief-7-Business-Impact-and-Response-_final.pdf 
6. Google’s internal analysis. The economic impact of Google Ad Grants is the total economic value 
created in the form of actions such as volunteer cultivation and other grantee goals. This excludes 
the immense social value created when nonprofits invest these resources into their communities 
across the globe: providing basic necessities such as food, water, and shelter, training individuals to 
pursue sustainable work opportunities, connecting people in crisis to the resources that they need, 
fighting against societal inequities, and so much more.
7. Australia Council of the Arts
8. Park, S., Fisher, C., Lee, J.Y., McGuinness, K., Sang, Y., O’Neil, M., Jensen, M., McCallum, 
K., Fuller, G. (2020). Digital News Report: Australia 2020. Canberra: News & Media Research 
Centre, University of Canberra. Available at: https://apo.org.au/sites/default/files/resource-
files/2020-06/apo-nid305057.pdf 
9. Fundraising and Philanthropy Magazine, “The Impact of COVID-19 on Fundraising’, 24 November 
2020. Available at: https://www.fpmagazine.com.au/quest-digital-contactless-payments-
charity-377191/ 

Professional Disclosure 

SVA has prepared this report in good faith on the basis of our research and information available to us at the date of publication (“Information”) 
without any independent verification. SVA does not guarantee the accuracy, completeness or currency of the Information. 

This report was prepared by SVA for the use and benefit of our client only and solely for the purpose for which it was provided. SVA does not 
accept any liability if this report is used for an alternate purpose from which it was intended, nor to any third party in respect of this report. 

This work is copyright. Apart from any use permitted under the Copyright Act 1968, no part may be reproduced by any process or in any form by 
any third party without obtaining prior written consent from SVA and our client. Requests and inquiries concerning reproduction and rights should 
be addressed to: Social Ventures Australia: Attention Director, Legal, Level 7, 1 Chifley Square, Sydney NSW 2000. 
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Educator Professional Development Grants.
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